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Climate and Emotion - Guardian 2017 

 

 

 

 

 

 

 

 

 

This chart illustrates one of the key reasons to Act Now on climate 

resilience. It will save the lives of future generations – our kids and 

grandkids. We must invest today, to secure that future. 

Help us create 100,000 “STRONG Climate Champions” by 2030 
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A Letter From Our Founders 

Dear Colleague, 

We are writing to introduce SUNx – Strong Universal Network. It’s the culmination of work on 

Green Growth & Travelism from the Rio Earth Summit in 1992, with our friend and mentor, 

the late Maurice Strong, the architect of Rio and so much more. It’s a legacy to his lifetime 

commitment to sustainable development and to Travel & Tourism as a positive change agent. 

SUNx focuses uniquely on Climate Change because, without an effective response, it is 

eXistential in the long-term and massively disruptive going forward. The increasingly evident 

extreme weather volatility is bringing more shock floods, droughts, heat waves and climate 

migrants, to more, and more places, more often. It will affect the next generation dramatically. 

We will have to commit in deeds - as well as words and awards - to a climate resilient sector, 

that progressively transforms, in line with the Paris Accords and the SDG, through the 

eXistential vector of Goal 13.   

SUNx is established to help just that, through a global innovation / learning exchange for 

Climate Friendly Travel (measured: green: 2050 proof), and a cadre of committed neXt 

generation transformation advocates. This next generation of SUNx “Champions” will help to 

drive the behavioural change and influence the fundamental government and industry actions 

needed. We intend to make a positive leading-edge contribution in this area. 

We have introduced the “Plan For Our Kids”- 100,000 STRONG Climate Champions by 

2030 as a vehicle to achieve this goal.  We are seeking Partners from business / 

academia/ government, who share our world view, and want to work with us to help 

encourage and empower tens of thousands of likeminded, connected, committed, 

graduate trainees and lifetime learners for progressive change.  

 

 

                                                                  

  

 

 
Prof. Geoffrey Lipman    Prof. Felix Dodds    Jinfeng Zhou 



   

 

 

SUNx Strong Universal Network 

“A Plan For Our Kids” 

 

 

Travel & Tourism must intensify its response to existential Climate Change, to deal with new 

norms of dangerous atmospheric pollution and dynamically extreme weather.  This SUNx  plan 

will create a movement for 100,000 industry activists by 2030,  advancing Climate Friendly 

Travel  ~ measured: green: 2050 proof ~ to support the Paris Accords & SDG13.  

It calls for the industry, through an enlightened CSR vision, to join with SUNx in SDG 17 

partnerships though the STRONG Climate Champions program for graduates, committed to 

help society bend the Paris Curve towards the New Climate Economy. It targets every UN 

State and links academia, industry and civil society in the  building of the movement. It has a 

Lifetime Learning Portal; a graduate Climate Friendly Travel course; support systems in 

Europe, China, Africa and Latin America, and a planned network of Climate Innovation 

Centres, in every country by 2030, from its base in Limburg Belgium. 

It will be managed with IRISS and t-Forum in Naples Italy: with CBCGDF to extend the system 

in China and Belt / Road Countries: with Plan 21 in Latin America to bring IBM Watson 

Analytics into play, as well as with Tourism 2030 and Copernicus in Europe. We will hold an 

annual Strong Climate Summit for Students in 2019 with Les Roches in Switzerland: work with 

the Earth Focus Foundation in Geneva, to deliver a Climate cartoon series for kids, and host 

an annual Climate SmART Award for Museums, with Leading Cultural Destinations. 

If the leaders in our sector give awards in the places they operate, it will reach 100,000 Strong 

Climate Champions way in advance of 2030.  Promoting the donors’ CSR and Climate 

Resilience vision. Catalysing more awards from their supply chain, impact investors and public 

sources. As well as providing transformation leadership. 

STRONG Climate Champion Packages are €5000 and give lifetime learning to 50 graduate 

students focusing on Climate Friendly Travel. Each one gets lifetime access to the SUNx 

Climate Portal which includes our Climate Friendly Travel course. One package a year for 

every UN State, by 2030 will produce 100,000 advocates for Climate Friendly Travel. 

SUNx is a legacy program for Maurice Strong’s half century of sustainability commitment, his 

focus on existential Climate Change and vision of Travel & Tourism as an adaptation leader. 

It’s conducted in a Belgian non-profit Green Growth & Travelism Institute, established in 2010.  

We are a global advocate for Climate Friendly Travel – measured to manage: green to grow: 

2050 proof to innovate. We support transformation to the New Climate Economy and 

implementation of the Paris Accords and SDG 13. 

Our 2030/2050 vision is for an evolving, leading edge Climate Adaptation sector, supported 

by a worldwide movement of STRONG Climate Champions, plugged in to our Lifetime 

Learning Portal and Climate Innovation Centres. 

Executive Summary  

https://www.thesunprogram.com/file-library/investor-documents/investor-documents
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This next generation of SUNx “Champions” will help to build the thinking; drive the behaviour, 

identify innovations and influence the fundamental government and industry actions needed. 

We intend to make a positive leading-edge contribution in this area. 

We have introduced the Maurice Strong Climate Champions Program as the key delivery 

vehicle, to incentivise student membership in our system and encourage Partners to engage 

for CSR and community well-being. 

Its Board includes Hanne Strong: Ignace Schops Goldman Award environmentalist: Jinfeng 

Zhou, Chinese biodiversity leader: Alain St Ange former Tourism Minister Seychelles: Felix 

Dodds Founder Stakeholder Forum & Geoffrey Lipman former President WTTC / Assistant 

Secretary General UNWTO. It has a Global Advisory Council from travel, environment, 

education & civil society, as well as a small, commited support team. 

We have developed a sustainable financing program and are building SDG 17 Partnerships 

for outreach and local delivery.  

We are seeking Partners from business / academia who share our world view, and want 

to work with us to empower tens of thousands of likeminded, connected, committed, 

graduate trainees and lifetime learners for progressive change. Partnership 

opportunities include: 

• Paris / SDG 13 alignment  

• Green market positioning 

• Graduate Trainee & School links 

• Global & local media promotion  

• Industry & Academia recognition 

• SUNx events & support services 

 

 

 

 

 

 

 

 

 

 

 

   Climate Friendly Travel 
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We want to encourage 100,000 Strong Climate Champions by 2030. We intend to start small 

and grow over the 12-year span of the SDG and the 32-year span of the Paris Accords. Our 

budget is transparent, with tightly controlled costs and a realistic revenue channel, based on a 

single, low lifetime membership fee and cloud based evolving learning systems.  

We are looking for 10 Lead Partners around the world to take a high-profile position within 

the program and particularly in our annual UN Assembly and COP events. The cost is €50,000 

which also covers 500 Climate Champions. 

Each STRONG country program is €5000, this enrols 50 STRONG champions into the SUNx 

system and its Climate Friendly Travel focus. They will be linked with sponsors, receive a 

membership certificate and a copy of the e-book – “Remembering Maurice Strong.”  

We have put the basics in place and self-financed the start-up. In the coming decade, with 

visionary partners, we will deliver hundreds of STRONG Climate Champions in every UN state, 

if the goals are right, the partnerships are strong, and the process is kept simple. 

We need SDG 17 partners to succeed in our mission. We want to build a global movement 

that continues Maurice Strong’s sustainability vision, by linking Champions for Climate Friendly 

Travel with Communities that want to become climate smart, through the SUNx Exchange. We 

want to keep a permanent focus on learning and innovation because climate change is 

eXistential and the global socio-economic dynamics are massive, complex and ever-shifting.  

Partners will engage with SUNx to enhance their CSR, build climate-smart, graduate 

trainee pools and support their local communities. Our program has been designed to 

complement the SDG educational and training initiatives that companies are setting in place 

individually and through their trade organizations. In those communities that sponsor a SUNx 

Centre we will work closely together, to take advantage of an expanding global network.   

• We hope that Industry, Government, and Philanthropists will see the immense good 

that can come from groups of lifetime learners, committed to making a difference in their 

own communities and to their own kids’ futures.  

• We hope that Universities will see the merit of a short online, Climate Friendly Travel 

Course that can be an elective for any education discipline. In the final analysis, virtually 

everyone is a traveller, or a host and thus a potential Champion.  

• We hope that Communities will see value in a SUNx Centre to focus attention on climate 

learning and innovation, as well as to take advantage of an expanding global network facing 

a common eXistential challenge, and with a collective Climate Friendly Travel response. 

We stand ready to work together for what former UN S.G. Ban Ki Moon called “The 

Future We Want”, by ensuring that the greatest single threat to humanity is met now, 

with thoughtful, mutually beneficial collaboration, shared innovation and timely action.  

That will be Maurice Strong’s legacy for the Travel and Tourism sector. 

Why SUNx Partnership is win-win  
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We must do this sustainably - as a small Foundation we have committed 10 STRONG 

Champion Packages in 2019 from SUNx and our first Anchor Sponsor, Ingle International. We 

are seeking more. 

Our operational Academic Partnership is with IRISS and t-forum in Naples Italy. We will work 

together on the program. Our focus will be Climate Friendly Travel and we will support the 

work of IRISS on Sustainable Cultural Heritage and of t-Forum on integrating Academia and 

Industry. We will initiate an Annual Students Climate Forum with Les Roches in Switzerland. 

We have a partnership with the Earth Focus Foundation in Geneva to promote together a 

unique “Dodo” Cartoon Series bringing Climate Education for schoolkids. We will engage other 

academic and learning networks, from our base in Belgium. 

STRONG Champion packages will create a cadre of young smart people committed to climate 

resilience and a desire to help the sector embrace Climate Friendly Travel – measured, green 

& 2050 proofed. 

We have created an innovative sponsorship program, to build a movement for climate 

resilience from the ground up and provide strong links for communities and business. 

We have created €5000 sponsorship units, each providing 50 STRONG Climate Champions 

with access to our Lifetime Learning system on Climate Resilience. We are delighted that the 

EXO Foundation is the first sponsor of two countries in S.E. Asia. 

 

We invite sponsors to engage for their CSR - particularly on Climate 

Resilience, Education, and strengthened Graduate Training Programs.  

 

 

 

The Maurice Strong Climate Champions Program 

celebrates his pioneering, visionary contribution to 

Sustainable Development: his belief that Climate Change 

is the existential human challenge and that Travel & 

Tourism, can adapt to play a pivotal leadership role in 

the global response. 

Maurice Strong Climate Champions  
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“In its multiple dimensions, Travelism – the travel & tourism socio-economic 

value chain - is one of the most pervasive industries, driving the processes of 

globalization and contributing to the economy of even the smallest 

communities, providing an ever-expanding link between local and global” 

At the core of this challenge is the need for the travel industry to become a true leader in the 

greening of the economy. Indeed, the industry must see this as an imperative which will require 

the full commitment of its own leaders. Even at the most difficult economic times, travel 

increases and with it the environmental impacts of travel, particularly the increasing 

greenhouse gas emissions it produces. 

This is clearly a time of momentous change on a scale that will have a profound effect on the 

human future. The travel community has a responsibility to consider how green Travelism 

contributes to this challenge and can best contribute to its solutions. 

The environment as nature’s capital is the greatest single resource for tourism and this is a 

powerful incentive for the industry to protect it. It makes green tourism a necessity for the 

industry, not merely a fringe issue too often receiving more lip service than real commitment… 

The industry must integrate “green” as an absolute necessity for its own future and the 

responsibilities it has for the entire human future. Simultaneously, this new Travelism vision 

and its commitment to action must be integrated into the mainstream movement for radical 

global change. 

Today the industry needs an enlightened but radically reinvigorated agenda for green growth 

transformation. You have made notable progress on which the industry can now build. But it 

needs real, continuing action, targets, measurement, and a new mindset that links economic, 

climate, social and environmental response and welcoming of global-local inclusion as 

fundamental. I am convinced you can make much more of your unique positioning if you fully 

integrate the interests of local communities into overall strategic policy in a meaningful way. 

In a sustainable green growth world, destinations have ultimate responsibility for their destiny. 

Let me also call your attention to a fundamental issue in this change agenda – the 

importance of linking environmental and Travelism education: particularly for the next 

leadership generation which will have to drive the most challenging changes. That 

transformation must be started now and will be carried on by our children and 

grandchildren. Our task is to make the right choices now. No issue is more important, 

in that context than the growing risks of climate change which provides the greatest 

threats ever to the sustainability and security of life everywhere. 

 

Maurice Strong -      Thoughts on Travelism and Humanity  
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Travelism is a both victim and contributor for climate change. It is now widely recognized that 

Travelism accounts for some 5% of global carbon emissions and this is growing rapidly with 

aviation the leading and most rapidly growing contributor. 

Travelism plays a key role in protecting the earth’s natural capital – its biological diversity, the 

services that nature provides on which so much of our life and wellbeing depends. The eco 

systems – mountains, forests, islands, waters and coastal areas which provide some of the 

most attractive venues for tourism are nature’s gift to humankind which it is in our interest and 

responsibilities to protect. 

Travelism also provides an immense range of opportunities for economic development and 

relief from poverty in some of the most disadvantaged areas. Agenda 21 for Travel and 

Tourism prepared in response to the 1992 Earth Summit and more recently the very detailed 

report by UNEP on “The green economy, pathway to sustainable development and poverty 

eradication” define the many ways in which green tourism is essential to the development of 

the green economy. 

No nation will have a greater positive impact on these developments than China where I spend 

much of my time these days and with which I have had a long relationship. After a century of 

internal turbulence and conflict, China has again emerged as one of the world’s great nations 

with an immense and growing impact on its future. No nation has a greater variety and diversity 

of tourist destinations from the habitats of pandas to its vast heritage of historic, cultural and 

national wonders. The Chinese are great tourists within their own countries. Its domestic 

market is today twice as big as all of the international travel in the world. However Chinese 

international travel – where they are poised to become the leading global player - is less than 

5% of its total travel. 

The Chinese are now fully committed to developing a green economy. The greening of its 

economy is a top priority, and this will clearly contribute to its attractiveness for tourism. No 

country has greater potential for leadership in green tourism than China and this will continue 

to open-up unprecedented opportunities for the greening of the industry. 

Finally, my personal experience with travel and the environment have been integral to 

my own life. It is out of my own experiences that I have become so firmly committed to 

the systemic relationship between the environment and green Travelism and indeed 

the imperative for this sector to fulfil its leadership destiny through the transition.” 

“Green Growth & Travelism: Letters from Leaders” Goodfellow 2012 Rio +20 

 Foreword by Maurice Strong”  
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Afterthoughts - Geoffrey Lipman  

“History is biography” so said Ralph Waldo Emmerson and he might have been foreseeing 

the incredible life of Maurice Strong, a man with a brilliant mind and a guiding hand in so many 

building blocks of today’s global sustainable development agenda.  Be it the UN system, the 

World Bank, the World Economic Forum, the Earth Council and so many more public and 

private sector entities. Including I’m happy to say in the influential Travelism (Travel & Tourism) 

sector where he had a deep personal passion for its potential as a sustainability change agent. 

We talked increasingly about education and his firm belief that the next generation will be the 

ones who make or break the response to existential climate change. He encouraged us to 

build an interested community inside the sector and over time it seemed that Travelism could 

perhaps become a key element of his education vision.  

In 2012, during the Rio+20 Summit, Maurice and I appeared on a 

platform organized by UNWTO to promote sustainable Tourism. I 

presented him with the first copy of my co-authored book on Green 

Growth & Travelism - with essays from 50 Leaders inside and outside 

the sector. It was dedicated to him for his inspiration & never-ending 

persistence in encouraging us to “go green” and his commitment to 

the industry’s potential. In the preface, which he handwrote, he was 

as ever gracious in his praise for the industry and equally tough in 

his admonition that we simply were not going far enough fast enough. 

He pointed to climate change as the most serious challenge facing humanity and 

stressed the urgency of curbing carbon emissions. As we advanced, the Travelism 

education project, it evolved into a climate focused initiative, simply based on the 

premise that if existential means anything that’s where we should concentrate.    

I think he would have been pleased with our announcement on July 1st, 2017 of our intention 

to develop the Maurice Strong Climate Champions Program.  It was Canada’s 150th 

Anniversary and we thought how great it would be to create a lasting memory focused on the 

next generations. We did it because despite all his global accomplishments, Maurice was at 

heart a great Canadian. He cherished his humble roots, his time spent with First Nation people, 

his sustainability transformation of Ontario Hydro and his international service for Canada.  

It’s this humility / humanity that we want to embed in the Maurice Strong Climate Champions 

Program. As we build Partnerships and Sponsorships around the world, we will look for those 

who share a vision of responding to climate change from the ground up, as well as the top 

down. Who believe this growing network of smart young Strong Climate Champions - 

committed to advancing the case for climate resilience through Climate Friendly Travel, will 

do much to keep Maurice Strong’s vision alive.  

 “Remembering Maurice F. Strong - Tributes & Reminiscences ” ECPD 2018 

Strong & Lipman – Rio+20, 

2012 
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SUNx is about Climate Change because it’s eXistential - if we don’t act now to fix fossil fuel 

addiction our grandchildren will freeze or fry. The intensity will accelerate over coming 

decades, as the world community builds a progressive, shared response.  

SUNx will help Tourism destinations and stakeholders build Climate Resilience in line with 

Paris Agreement & SDG 13 targets through a new concept of “Climate Friendly Travel”1  

 

Climate Friendly Travel is a template for sustainable Travel and Tourism 

that is Paris Climate & SDG linked. It measures & manages positive and 

negative impacts coherently. It has Green Growth at the core - low carbon, 

inclusionary, nature-based “re-connection”. It’s 2050-focused, reflecting 

Paris Agreement Carbon Reduction targets and the World Economic 

Forum’s 4th Industrial Revolution 

The Paris Agreement calls for a gradually strengthening mix of voluntary national carbon-

reduction targets, diminishing dependence on fossil fuel, a new era of renewable energy 

resources, biodiversity conservation and smarter, greener lifestyles. Its national carbon 

reduction targets aim to collectively stabilize global temperature increases at no more than 20 

C by 2050 – and ideally 1.50. The essence of the Paris Agreement and the SDG is that they 

will be “evidence based”, with measured targets and indicators.  The targets will be intensified 

over time, based on performance, and evolving proven scientific results. 

This will require increasingly complex yet coherent actions - at international, regional, national 

and local levels, with a whole new focus on measurement and management of impacts. Every 

community will have its own starting point, local socio-economic characteristics, goals, and 

pace of change. 

It fits well, with the Travelism sector (Travel and Tourism ecosystem) – that is beginning to 

grapple with the reality of what it has promoted as “a force for good” – increasingly challenged 

in the evidence-based Climate / SDG era.  

It is broad enough to cover existing forms of sustainable tourism, green enough to reflect 

different areas of focus and long range enough to allow progressive adaptation. It is a 

framework for SUNx graduate education & training and Maurice Strong Legacy Awards. 

 

                                                           
 

Climate Friendly Travel: A 21st Century Paradigm Shift 
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1. Introduction  
Climate Change is eXistential: 
Travelism is everywhere 
SUNx is a Climate Focal Point 
 

2. Climate Change Vector  
The Paris 2050 Framework 
The Sustainable Development Goals 
Quadruple Bottom Line 
 

3. Climate Friendly Travel Template  
Measurement to Manage 
Green Growth at the Core 
2050 Paris and 4IR Focused 
 

4. Travelism Transformation. 
Transport 
Hospitality & Travel Services 
Community Support Systems 
 

5. Pathways for Change  
Channels 
Organizations 
People 
Events 
 

6. SUNx Strong Universal Network 
SUNx Exchange 
Learning Systems 
MSLS and NeXgen leaders       
 

 

 

This online course for SUNx Members is also designed as a graduate 

development and training module for environment, Travel & Tourism (Travelism) 

careers. It is also a lifestyle guide for the neXt generation and their travel habits. 

It is multimedia driven, with curated global public domain content. 

At the end of the course, students will be able to understand the meaning and 

relevance of eXistential climate change. They will understand the potential for  to 

support climate resilience and help sector transformation. They will be eligible 

for the annual Maurice Strong RefleXions Conference. 

 

The course is for one week on-line, or 

in class delivery, and has been 

designed as an elective for any 

university graduate or post-graduate 

program. It is supported by a web 

delivered database relying heavily on 

curated multimedia visual, audio and 

data feeds.  

 

 

 

 

 

 

Climate Friendly Travel : Online Learning for SUNx Champions 
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SUNx is supported and managed by the Belgian Green Growth & Travelism Institute (GGTI) 

with a small management team and an international Advisory Council from around the world.  

It includes environmentalists, business leaders, civil society champions, climate scientists, 

public sector decision makers, technology innovators and communications experts. The 

Council will expand over time and be the core of our worldwide community of SUNx 

Champions 

 

Geoffrey. Lipman 

SUNx Co-Founder 

Fmr. IATA, WTTC  

& UNWTO Exec  

Felix Dodds 

SUNx Co-Founder 

Fmr. Ex Dir Stakeholder 

Forum  

Ignace Schops 

Director RLKM 

Pres EUROPARC  

Tom Goldberg 

Chair SUN Ark 

Fmr MD Atlas Ward  

Brindusa Burrows 

CEO Ground_Up      

Project.  

Maga Ramasamy  

HR Manager,  

Air Mauritius. Chair. 

WACA  
Rebecca Hawkins 

Founder RHP. Resource  

tourism strategist & 

academic.  

Richard Prosser 

Chair. Audley Travel 

Fmr. TUI and First 

Choice. Exec 

Rose Mukogo 

Green Tourism Services. 

Fmr. Dir. Res. Zimbabwe 

Tourism Authority  

Julian Oliver  

SG EurActiv.  Fmr. DG  

Global Express 

Association  

Barry Humphries  

BKH Aviation.  Fmr. 

C.A.A. & Virgin Atlantic 

Exec  

Prof Yao Wang                 

Dir. Research Centre for 

Climate & Energy Finance 

Beijing 

Tony Charters 

T Charters & Assoc. 

Founder Ecotourism 

Australia 

Rosalin Abigail K-N. 

Founder Rosak Consult 

WEF “Global Shaper” 

Prof Harold Goodwin 

Responsible Tourism 

Advisor. Academic 

 

Mariette Du T. Helmbold 

Founder Destinate 

Former CEO Cape Town 

Tourism  

Madan Bezbaruah 

Fmr Sec. Indian Tourism 

Ministry 

& UNWTO advisor  

Kaewta Muangasame 

Ast. Dean Mahidol U 

PhD Hong Kong U. 

Marcel Henry 

Director TraNeXus.. Fmr. 

Senior Technology 

Manager., Microsoft  

Roger Carter 

MD TEAM Tourism 

Consulting. Destination 

dev, man. & marketing. 

Jeanine Pires 

Pires e Associados 

Fmr. Head of Embratur, 

Brazil  

Terry DeLacy 

Prof. Sust Tourism & 

 Env. Victoria U. Fmr. 

Dean CRC Sus. Tourism.  

Paul Wilke 

Upright Position Comm’s. 

Fmr. Visa PR Op’s Asia  

Geoff Buckley 

New Earth Tsm. 

Fmr. Head of Tourism 

Australia  

Thomas Steinmetz 

Publisher eTurboNews 

Chairman of ICTP  

Nick Collin 

Collin Consulting 

Expert on payment 

systems & tech. 

Andrew Charlton 

Aviation Advocacy 

Fmr. Chief Legal Officer, 

Qantas 

SUNx Council of Advisors   
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Jordi William Carnes 

Former CEO Barcelona 

Tourism Board  

Eric Ricaurte 

Founder Greenview.  

Sustainability. Metrics   

Advisor. 

Daniel Pillai 

Founder BIPVCo 

Former Director Tata Steel 

Europe 

Wei Shi                 

Wireless Media Strategy 

Analyst                        

Former Manager Nokia  

Dr David Edgell        

Prof. Trade, Tourism & 

Economic Development                       

East Carolina U  

Bea Broda 

Producer/Writer/ /Speaker. 

Pres US Travel Writers  

Matthew Wood 

Director Operations & 

Communications EFMD  

Wayne McKinnon 

Founder. Vision CSR 

CEO Green Growth 

2050 

Pankaj Pradhananga 

Four Seasons Tours 

Nepal 

Salmina Jobe 

Dir. Min. Environment. 

Climate Change & 

Natural Res. Gambia  

David Sheppard 

Consultant World Bank. 

Former CEO SPREP 

Tom Selänniemi 

Dir, Finnish Nature Centre 

Haltia. Fmr. Chair Tour 

Ops. Initiative.  

JP Bergkvist         

Sleep-Well 

Fmr. Dir Environment &  

Sustainability, Hilton 

 Sean Owens        

Thinking Tourism.         

Former Sustainability 

Team, TUI 

Nick Mkiramweni 

Dept.  Tourism & Rec. 

Sokoine U of Agriculture 

Morogoro Tanzania 

Stanton Carter 

Brand Caribbean 

Fmr Dir Tourism 

Dominica 

Alexander Rayner  

CEO Smart Data  

Travel  

Daniel Morrell 

CEO Chant 

Founder. Carbon Neutral 

Company. 

Sergio Arzeni 

Former Head of  LEED 

Program OECD 

Fmr EC & It govt. 

Prof C.S. Kiang 

CEO SusDev. Tech 

Fdn. Fmr Chair Peking 

U Env. Fund 

Paul Bierman-Lytle 

Sust. Env. Assoc. Corp. 

Architect, integrated 

sustainable solutions 

Francesco Frangialli 

Fr SG UNWTO 

Hon. Prof. Hong Kong 

Poly. University 

Stuart Jauncey  

Dean, Les Roches 

Hospitality Academy 

Rob Spierings  

Team Coordinator           

The Johan Cruyff 

University 

Esther Nairesiai 

FECTO Kenya 

Global strategic planning 

& marketing  

G Hesselmann 

Hesselmann & Assoc. 

Fmr. Pres. German 

Trav. Agent & Tour Op’s  

Bernard Metzger 

Travelindex 

Fmr. consultant, IFC  

Jörn Glieschen       

Tourism Consulting & 

Recruiting. Fmr. Sr. 

Manager TUI 

Paul Whitelaw       

Associate Director 

Higher Ed & Quality, 

Wm. Angliss Inst AU. 

André Clodong 

Consultant 

Fmr. Dir. Comité des 

Sages – EU Aviation 
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SUNx SDG 17 Partners 
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From Video “Act Now on Climate Change” COP 15 Copenhagen 2009. 

www.thesunprogram.com 

 

                                                       

 

 

 

  

SUNx team is building a growing group of partners and sponsors. We 

operate under a Belgian Not for Profit Foundation GGTI -- established in 

2010 for Green Growth & Travelism education and learning systems We 

are grateful to all our sponsors and partners. 

Director: Professor Geoffrey Lipman - glipman@thesunprogram.com 

Program Manager: Olly Wheatcroft -  olly@thesunprogram.com 

 

 

 

http://www.thesunprogram.com/
mailto:glipman@thesunprogram.com
mailto:olly@thesunprogram.com

